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The Commerce Undergraduate Society strives to provide Sauder undergraduate students
with both social and professional growth opportunities through more than 30 Service
Council programs. Each program is entirely student-run, and has a unique method of
reaching out to students, including but not limited to hosting conferences, workshops,
competitions, or social events. These programs cannot be possible without the hard work
and dedication of the CUS Service Council, Executives, and the Board of Directors. We
would like to thank them for their valuable contributions.

Overview
The mid-year handbook reflects on the CUS programs’ most recent endeavours, and aims
to set a course for success for the rest of the year. In this report, you will find a
description of the achievements and challenges for each Service Council program in Term
One of the 2012-2013 year, as well as their visions for the future. Furthermore, the
financial information presented in this report will allow us to investigate areas of potential
improvement and allocate our society’s capital in an effective manner to further enhance
the undergraduate experience at Sauder. If you are a Sauder student, we urge you to take
advantage of the opportunities provided to you by the CUS, in order to explore your
potential and grow your career. If you are interested in being involved, we encourage you
to bring your ideas and enthusiasm forward, and help us build a supportive community
together.

CUS Service Highlights
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Awards Night
Every year, individuals at Sauder put in a tremendous amount of time
and effort into clubs, conferences, and events to enrich the student
experience. Awards Night recognizes these contributions to the CUS by
hosting an annual, year-end banquet. This year’s Awards Night Banquet
will be happening on Thursday, March 21st 2013, at the Four Seasons
hotel. The theme is ‘Sauder’s Chocolate Gala’.

Business Week
Business Week encompasses a wide variety of activities designed to
facilitate interaction between CUS clubs, conferences, services, sponsors
and students. Last school year, there were over 2,500 participants, more
than 35 clubs, conferences and services, and three major sponsors.
Throughout the week, students browsed through booths set up by
various clubs while receiving free food and giveaways. There were two
night events: the P.O.I.T.S beer garden and the Meet the Prof Night. Day
events, such as the annual BBQ and Enterprize Canada’s “Cotton Candy
Craze”, were hosted in collaboration with corporate partners and clubs.
For the approaching 2012-2013 Business Week, we look forward to
engaging students with our classic Kickoff Breakfast and Beer Garden
along with new events and collaborations with other CUS Services such
as P.O.I.T.S, Social Committee, and Sauder Sports.
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Case Competition Club
Sauder students consistently excel in business case competitions across
all disciplines, and the Case Competition Club (CCC) provides an
opportunity for undergraduate students to practice their case skills in an
encouraging environment. Members learn critical analysis and
presentation skills through workshops, and have many opportunities
throughout the school year to compete with their peers. The CCC hosts
three internal competitions annually, cooperating with numerous other
clubs and local business firms. Last year, CCC also introduced Premiere
32, a Sauder case competition with the aim to give both newcomers and
seasoned case participants a chance to work together. Participants were
given a short period of time to promptly analyze and present a business
case. P32 has become the club's signature event, drawing participation
from over 100 students and connecting Sauder with local businesses.

Campus Ambassador Program
The Campus Ambassador Program, now in its 7th year, had another
successful term in giving high school students across the lower mainland
the Sauder experience right within their classroom. The executive team
really pushed hard to contact each school and ensure that presentations
were inviting, exciting, and overall representative of our strong brand.
This year was the first year to feature a more lengthy training process,
updated presentation, all while the program was able to save costs by
being resourceful. The Campus Ambassador Program is excited to take
the spring and summer to re-vamp its deliverables to keep relevant and
improve this great program.
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Cavalier
Focusing on delivering CUS related news, as well as highlighting student
achievements within the Commerce Faculty, the Cavalier has produced
monthly newspaper issues, both in print and online. Additionally, the
Cavalier printed the Voter’s Guide for this year’s CUS elections, allowing
students to learn more about candidates who would represent them. The
Cavalier will continue to be a outlet for the students of Sauder and
provide the latest news from the faculty.

Class Liaison
The Class Liaison program is off to an excellent start. In term one, 175
class liaisons were recruited and trained, and there are another 125 in
term two. The program has been consistently communicating with the
UGO, the CUS, and faculty members to facilitate a 360-degree feedback
process and have worked diligently on the mission to re-evaluate and
redesign interim evaluation criteria, feedback storage systems, and
training materials. Along with standardizing summary reports and
developing new instructional documents, the current director has worked
on increasing volunteer recognition efforts through the use of prize
draws and reference letters. Interim feedback forms were redesigned to
increase their value to instructors and training presentations were
redesigned to improve clarity, consistency, and understanding among
volunteers. In the upcoming months, the current director and VP
Academic will continue working on the implementation of an online
feedback system, targeted at reducing the program’s paper usage.
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Commerce Community Program
CCP this year has continued to provide students with opportunities to
make a positive impact in the community through the annual events: 5
Days, Urban Dash, Murder Mystery, and Building Success. In addition to
these core events, there has been numerous smaller scale fundraiser
events such as Halloween for Hunger, Christmas Operation, and
Valentine Purdy’s Chocolate Sales. Other new initiatives include
Vancouver+acumen Student Salons, Benefit Concert, and a Fashion
Event in collaboration with CUS Sustainability and POITS. These
programs are proudly offered by CCP to Sauderites to show the
relationship between business and social impact.

Commerce Mentorship Program
This year, the CMP has continued its services on both the academic and
mentorship sides. In terms of the academics, the CMP has expanded
tutoring sessions to all the second year quantitative courses. In addition
to the exam review sessions that the CMP has always held, assignment
study sessions were also added, which were well received by students.
On the mentorship side, there are 20 mentorship groups with a total of
20 mentors and 40 mentees.
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Corporate Relations
The Corporate Relations Team aims to connect our student society to the
business community through building and maintaining relationships with
business professionals. This year, Corporate Relations continued to seek
and manage sponsorship relations with businesses to fund student
events, services, and conferences, all of which add value to a student’s
educational experience at Sauder. In addition, Corporate Relations
hosted the annual Corporate Relations Breakfast and revamped the
yearly student discount card.

CUStore
The CUStore is not a physical concept. As the UBC Bookstore owns the
Sauder satellite location, the CUS does not run the Sauder store.
However, the Retail Operations Director has been making attempts to
bring
some
services
to
the
Sauder
community
directly.
Over this past year, strong relations have been built with the Marketing
Manager and Senior Supplies Buyer of the Bookstore. As such, the
CUStore been able to use their contacts’ facilities to get quotations for
some CUS services. Owing to their scale of operations, the quotations
received are very competitive and hence, they have helped to buy
merchandise for services like the Grad Committee at an affordable price.
Also, the CUStore can also sell Sauder event tickets to students who
would like to use their credit cards. IBC was the first conference for
which the Bookstore carried tickets.
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Enterprize
As Canada’s leading student-run entrepreneurship organization,
Enterprize Canada provides students with fresh perspectives on
innovation and growth. Over 170 delegates from across the nation
attended the annual Entrepreneurship Conference held from February 810th to connect with other budding student entrepreneurs and industry
professionals. Engaging keynote speeches by Lyndon Cormack (CEO of
Herschel Supply Co.) and Dylan Brown (Creative Director of Pixar
Canada) highlighted the conference in its 12th year running. Students
were encouraged to view entrepreneurship as a mindset that spans
across all facets of business and were offered interactive panel
workshops, immersed in challenging case competitions, and provided
with invaluable networking opportunities. For over four months, teams of
undergraduate entrepreneurs were provided with a platform to develop
their business ideas and receive feedback from multiple panels of judges.
By bringing together Canada’s youngest and brightest minds, the
Enterprize Conference strives to facilitate an innovative and sustainable
community.

Elections
This year, the Elections Team managed two successful elections,
including the election of the 2013/2014 Board of Directors of the
CUS. The October election of the First Year Representatives was very
successful, with 46.4% voter turnout. This enthusiasm by Sauder’s Year
1 students carried over to the election in January with 46.9% voter
turnout for the Second Year Representative election. Unfortunately this
voter enthusiasm hasn’t carried over to the senior year students with
lower turnout in the Third and Fourth Year Representatives, this
unfortunately resulted in an overall voter turnout of ~25.7%. As both
elections have been completed the job of the CUS Elections Committee
is now finished.
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Exco
So far this year, CUS External Conferences subsidized 23 Sauder
students attending conferences in Canada, the United States and United
Kingdom. Exco also partnered up with ARC Initiative, to cover partial
costs incurred by students who completed meaningful internships in
communities in Ethiopia and South Africa during Summer 2012. With the
month of February underway, Exco is looking forward to helping even
more students as Term 2 conferences are starting to kick off.

Executive Mentorship Program
The Executive Mentorship Program sets out to create and foster many
mentor - mentee relationships that can last a lifetime. In the current
year, EMP continued to provide business professionals and Sauder
students with the means to share perspectives, knowledge and
guidance, bridging the gap between the real world and the classroom. At
86 pairings this year, EMP has increased the program size, providing
mentorship experiences to a greater number of mentees and mentors. A
successful Kick-off Breakfast was held at the beautiful Sutton Place Hotel
on October 5th, 2012. On January 17th, 2013, the EMP Sharing Circle
gathered many of the mentors and mentees together to generate a more
in-depth discussion in a comfortable group environment. The EMP team
hopes each mentee has benefitted from the program as much as they
have and they invite all program participants to the upcoming Year-End
Reception.
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Frosh
FROSH 2012 built on the success of previous years. Notably, FROSH
2012 sold out in 4 minutes claiming the title as the CUS's fastest selling
event, even crashing the Rezgo ticket sales system. Highlights of this
year include night events at Telus World of Science and 6Pack Indoor
Beach, and the introduction of party buses and bouncy castle. New
sponsors were gained, including Sandman Signature Hotel and Resorts
and Red Rain. FROSH 2013 is set to be even bigger and better... Stay
tuned.

Global Connect Program
In the first term, the Global Connect Program hosted two socials for
exchange students. The first social was a scavenger hunt in downtown
Vancouver and the second was a trip to the aquarium partially subsidized
by the club. The club is currently doing quite well in terms of budget with
small surpluses here and there. A Term 2 social event is in the midst of
planning and should proceed without any financial problems.
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Grad Night
The Grad Night team is excited to present a celebratory and memorable
night for the graduates of 2013. Hosted at the spectacular Pan Pacific
Hotel, graduates will enjoy a delicious three-course dinner and
entertainment from fellow graduates. The night will also include an after
party at a local venue near Pan Pacific Hotel. Grad Night will happen on
March 23rd, 2013 before final exams and to continue the tradition, a
portion of the ticket sales will be donated to a worthy cause.

Imprint
As UBC’s Premier Branding Conference, Imprint has created a presence
from the beginning at Frosh and Business week. The main goal was to
build excitement around the newly branded conference. The workshop
“Do You Think You Can Brand?” was very well received by students. Not
only did Imprint sell out the workshop tickets, but also added 25 more
tickets to meet the demand. The Imprint team is currently working hard
to come up with a spectacular event for the second pre-conference
workshop and the main conference coming up in March.
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International Business Conference
The International Business Conference celebrated its 20th anniversary at
the prestigious Fairmount Downtown Hotel. This year’s theme took a
snapshot of the future and the relationship between the east and
west. The conference featured dynamic speakers from the likes of Glen
Hodgson, Andy Hoffman, and Jeremy Kinsman as well as Sauder’s own
Yuwa Hederick Wong and Michael Goldberg. To top it all off, Fiona
Macfarlane, Managing Partner of Ernst & Young enlightened students and
the business community of the increasing diversity of a global firm and
the necessity to incorporate great talent within a firm. With over 150
students and business professionals, the International Business
Conference was able to cap off another year with resounding success.

International Student Association of Sauder
Over the past few months, the International Student Association of
Sauder (ISAS) has continued to carry out many events to provide a
welcoming atmosphere to international students, as well as local
students. The year began with a successful Icebreaker event to bring
together and welcome all the new students in a warm yet enjoyable
event. Term 1 followed with ISAS’ classic Thanksgiving Dinner event, as
well as two new events: ISAS Sports and the Halloween Night, where
attendees had the opportunity to mingle whilst engaging in athletics, and
celebrate the special Halloween season, respectively. In Term 2, ISAS
has one event upcoming, but it is to be the largest of all ISAS events
this year. The upcoming Cultural Night aims to host 100 attendees in a
night full of cultural showcases, international cuisine and diverse
performances. All in all, the ISAS team has done a spectacular job
bringing together a great and meaningful experience for international
students at Sauder.
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JDC West
Each member of the 49-person JDC West 2013 team put in well over 100
hours over the course of the term, and were proud of the achievements
that were shared. This year, the team strengthened relationships with
other university teams by focusing heavily on the participation aspect of
JDC West, drew in alumni engagement and support of over 30 coaches,
and raised over $500 for the BC Children’s Hospital through a successful
Chillin’ for Charity event. Overall achievements at JDC West: 1st place in
Marketing, 1st place in MIS, 2nd place Entrepreneurship, 2nd place
Athletics, 2nd place Debate, fourth overall for School of the year

Me Inc
Me Inc’s summer marketing efforts were very successful. Through
promotion, the Me Inc. Brand was effectively communicated to a variety
of students before school started. The Navigate workshop served as a
preview to the main conference, and was also a huge success. Option
Open House was changed this year to focus on experiences of upper
year students rather than professor’s as per the UGO’s request, and
attendance did indeed skyrocket. Four Seasons Hotel has been
confirmed as the location that the upcoming main conference will be
held, and AV contracts will be confirmed in the near future. With the help
of sponsors and a cohesive executive team, Me Inc. conference will be a
huge success.
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POITS
This term, P.O.I.T.S has ran into a number of administrative conflicts
that have delayed the number of events. There are 4 more events this
year and the team is hoping to build attendance through some new
theme initiatives and partnerships. Overall POITS is going well with
continued student impact projected for the remaining months of the
school term.

Sauder Yoga
Sauder Yoga is a free yoga program for the undergraduate students of
the Sauder School of Business. Each week a local yoga instructor leads a
class that is suitable for all levels. The purpose behind Sauder Yoga is to
provide a comfortable, safe, relaxing environment in which students can
cultivate mindfulness and balance. Burnout, anxiety and stress are
common feelings students express, and yoga has been shown to help
reduce these symptoms. Sauder Yoga has attracted students from all
year levels, and allows students the opportunity to connect with one
another on a weekly basis in a friendly, non competitive environment.
On occasion Sauder Yoga likes to reward students with special treats
such as after yoga snacks and gift cards to coffee shops. This is the
second year of operations for Sauder Yoga, and the program hopes to be
sustained for many years to come.
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Social Committee
The Sauder Social Committee (SoCo) is here to bring together students
of all years through organized social events. The Back-to-School Bar
Party held at Lola's had 150 students attend after POITS to celebrate the
beginning of the semester. The second event, Smashball, had 10 teams
of 10 students (an increase from 6 teams) come out come out to play
California Kickball with a twist. Recently, SoCo hosted the annual Ski Trip
up to Sun Peaks. The Ski Trip tickets sold out in a record of fifteen
minutes which allowed SoCo to increase the attendee numbers from 80
to 108. The Ski Trip was well run and has heard very positive feedback.
Upcoming events for the rest of the semester will include Mr. Sauder and
Beer Olympics.

Sustainability
CUS Sustainability worked this year to increase awareness of sustainable
practices within the CUS. The introduction of the Green Seal program
helped to promote less wasteful events amongst clubs and services.
Sustainability is also about learning from others – and the team
encouraged this by hosting a networking session with MBA students to
discuss green issues. The flagship conference, Chasing Sustainability,
was hosted outside of UBC for the first time at the Four Seasons Hotel
Downtown and it was an inspiring day for all of us who want to make a
change. The second annual Ernst and Young Sustainability Case
Competition also drew in large participation rates, and it was a great way
to apply critical thinking to sustainable issues
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Visual Media
The Visual Media Team has been busy this year covering the multitude of
events that Sauder and the CUS has hosted. Coverage for events ranged
from the CUS elections to the Sustainability Conference and many others
in between. From major conferences to team photo shoots, the Visual
Media photographers and videographers have and are continuing to
provide visual media coverage upon request to many clubs and events. A
new initiative is the personal professional business headshot photos to
CUS students, which has been well received throughout the community.
The Visual Media Team is excited to provide services for the upcoming
Sauder Summit Conference, Me Inc. conference, and Awards Night in
term two.
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CUS Financial Statement
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UBC Commerce Undergraduate Society
Mid-Year Financials
As of February 08, 2013
Funding

Budgeted
$

Early Grad / Coop Refund

$

(8,000.00)

$

(6,283.00)

27.33%

Sponsorship

$

60,747.92

$

10,304.05

489.55%

$

850,747.92

$

564,021.05

50.84%

Administrative

Budgeted

$

560,000.00

% Difference

Student Fees

TOTALS

798,000.00

8-Month Actuals

8-Month Actuals

42.50%

% Difference

Business Cards

$

(2,000.00)

$

266.86

849.46%

Office Supplies

$

(2,000.00)

$

(170.29)

1074.47%

Telephone

$

(1,200.00)

$

(358.26)

234.95%

Coffee

$

(28,000.00)

$

(26,114.30)

7.22%

$

(33,200.00)

$

(26,375.99)

25.87%

TOTALS
Executives & Board of Directors

Budgeted

8-Month Actuals

% Difference

Board of Directors

$

(4,000.00)

$

(1,212.39)

229.93%

Executive Council

$

(1,200.00)

$

(258.45)

364.31%

National Business School Conference

$

(4,000.00)

$

(4,663.29)

14.22%

Roundtable

$

(7,000.00)

$

-

Service Council Retreat

$

(5,000.00)

$

(98.54)

Executive Retreat

$

(1,800.00)

$

-

West Coast Leadership Retreat

$

(2,500.00)

$

(2,846.78)

133.28%

$

(25,500.00)

$

(9,079.45)

180.85%

TOTALS
Directors

Budgeted

8-Month Actuals

4974.08%

% Difference

Financial Services

$

(400.00)

$

(281.24)

42.23%

Human Resources

$

(400.00)

$

(46.91)

752.70%

Information Technology

$

(15,500.00)

$

(11,337.79)

36.71%

Sustainability

$

(3,936.57)

$

(541.59)

626.85%

$

(20,236.57)

$

(12,207.53)

65.77%

TOTALS
Service Council

Budgeted

8-Month Actuals

% Difference

Alumni Relations

$

(4,401.60)

$

(513.46)

Appointments Promotions & Tenure

$

(200.00)

$

(194.35)

757.24%
2.91%

Awards Night

$

(28,239.29)

$

(830.52)

3300.19%

Business Week

$

(6,696.39)

$

(4,970.55)

34.72%

Campus Ambassador

$

(958.14)

Case Competition Co-ordinator

$

(12,630.92)

$

(4,529.03)

178.89%

Cavalier

$

(5,555.00)

$

(1,984.15)

179.97%

Class Liaison

$

(804.00)

$

(480.25)

67.41%

Commerce Community Programs

$

(8,263.52)

$

(3,229.00)

155.92%

Commerce Mentorship Program

$

(4,933.04)

$

(2,448.04)

101.51%

CUStore

$

(237.68)

Elections

$

(1,926.40)

$

(26.94)

7050.71%

Enterprize

$

(57,859.07)

$

(18,999.21)

204.53%

Executive Mentoring Program

$

(15,633.72)

$

(7,522.51)

107.83%

External Conferences

$

(34,967.17)

$

(9,114.71)

283.63%

Frosh

$

(47,833.43)

$

(69,605.34)

31.28%

Global Connect Program

$

(1,901.93)

$

(1,519.73)

25.15%

Grad Dinner

$

(20,288.00)

$

(2,377.40)

753.37%

Health and Wellness

$

(458.44)

Imprint

$

(23,610.80)

$

(614.49)

3742.34%

International Business Conference

$

(33,555.70)

$

(16,755.12)

100.27%

International Student Association of Sauder

$

(4,901.72)

$

(1,600.75)

206.21%

JDC West - Sauder Team

$

(32,522.14)

$

(32,185.83)

1.04%

Me Inc.

$

(28,956.64)

$

(4,544.27)

537.21%

POITS

$

(2,907.08)

$

(4,867.95)

40.28%

Prospectus

$

(11,340.00)

$

(11,231.92)

0.96%

Sauder Sports

$

(6,343.04)

$

(4,954.68)

28.02%

Sauder Squad

$

(2,230.63)

Sauder Yoga

$

(1,374.60)

$

(42.98)

Social Committee

$

(1,918.40)

$

(14,274.68)

86.56%

Visual Media

$

(6,500.52)

VP First Year

$

(2,500.00)

$

(825.70)

202.77%

Yearbook

$

(4,549.91)

$

(14,727.82)

69.11%

$

(416,998.92)

$

(234,971.38)

77.47%

TOTALS
Club Subsidies

Budgeted

8-Month Actuals

3098.23%

% Difference

Club Membership Subsidy

$

(5,000.00)

Club Grants and Awards

$

(15,500.00)

$

(16,000.00)

3.13%

$

(20,500.00)

$

(16,000.00)

28.13%

TOTALS
Special Projects and Contributions

Budgeted

8-Month Actuals

% Difference

Arc Initiative

$

(7,000.00)

$

(7,000.00)

0.00%

BCC Contribution

$

(130,664.00)

$

(130,664.00)

0.00%

Brand Management Program

$

(6,000.00)

$

(6,000.00)

0.00%

Strategy Consulting Mentorship Program

$

(6,000.00)

$

(2,750.00)

118.18%

Canaccord Learning Commons Equipment

$

$

(6,510.91)

$

(152,924.91)

TOTALS

$

Other

(149,664.00)
Budgeted

8-Month Actuals

2.13%
% Difference

Newspaper

$

(2,500.00)

Special Projects

$

(130,000.00)

$

(114,340.01)

13.70%

TOTALS

$

(172,500.00)

$

(114,340.01)

50.87%

8-MONTH CLOSING SURPLUS (DEFICIT)

$

12,148.44

$

(1,878.22)

746.81%

Understanding the past, redefining the future, together

Finance Commission

Cindy Lynn, VP Finance
Angela Qin, Financial Services Director
Back Row (From Left to Right)
Graeme Law
Brandon Tracey
Tommy Chen
Taylor Carter
Chris Wong

Front Row (From Left to Right)
Angela Qin
Kathy Li
Janine Pan
Crystal Wong
Fion Lee
Charles Wong
Cindy Lynn
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